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SellerApp Unveils Critical KPIs for D2C Brands to Scale
Successfully on Amazon

Dallas, Texas Dec 19, 2024 (Issuewire.com)  -  Scaling a direct-to-consumer (D2C) brand on Amazon
requires more than just competitive pricing and strong advertising. According to SellerApp, a leading
ecommerce data platform managing over 1,500 brands, 80% of scaling challenges for D2C brands
stem from not tracking the right KPIs. 

The company has now unveiled a comprehensive framework of key performance indicators (KPIs) that
can help brands navigate the complexities of Amazon's marketplace and achieve sustainable growth.

A Data-Driven Playbook for Amazon Success

The KPIs identified by SellerApp are the result of extensive insights gained from partnering with diverse
brands across industries. These metrics cover every aspect of scaling on Amazon, ensuring relevance
for businesses of all sizes. 

SellerApp’s KPI framework focuses on high-value, actionable metrics across four core pillars that power
growth:

1) Advertising Performance Optimization

ACOS (Advertising Cost of Sales)

Fine-tune your ad budget by evaluating the true cost-to-revenue ratio. A strategic ACOS helps balance
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ad spend with profitability goals, ensuring you scale while keeping costs in check.

ROAS (Return on Ad Spend)

Drive highly profitable campaigns by calculating how much revenue you generate for every dollar spent,
ensuring you get the highest return for your ad investment.

Click-Through Rate (CTR)

Maximize ad engagement by analyzing CTR, optimizing your ad creatives, and targeting to improve
visibility and attract high-intent customers.

2) Market Visibility & Competitive Positioning

Brand Search Volume & Share

Increase your brand’s market presence by tracking search volume and share over time. Higher brand
search volume correlates with stronger consumer demand and better organic ranking.

MoM & Quarterly Growth in Brand Visibility

Track brand visibility trends, monitor improvements in search rankings, and continuously outperform
competitors. Leverage this data to stay ahead of market trends and pivot faster than competitors.

3) Customer Loyalty & Retention Metrics

Recurring Purchases & Lifetime Value (LTV)

Identify loyal customers and reduce acquisition costs by tracking repeat purchase behavior. These
customers drive significant long-term revenue and improve overall LTV, a key metric for sustainable
growth.

Ratings & Reviews Sentiment

Measure customer satisfaction and feedback. High ratings and positive reviews not only improve
product visibility but also impact consumer trust and future sales. Use this data to improve your offerings
and maximize conversion rates.

4) Pricing Strategy & Inventory Efficiency

Competitive Pricing & Margin Optimization

Achieve the optimal pricing strategy by analyzing competitors' prices and adjusting dynamically to
ensure your brand stays competitive without sacrificing margins.

Inventory Health & Turnover Rates

Reduce stockouts and optimize your supply chain by accurately forecasting inventory needs. Efficient
inventory turnover rates reduce costs and improve profitability by preventing overstock and long-term
storage fees.
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“These KPIs go beyond numbers; they reflect the heartbeat of a brand's success. For instance,
recurring purchases indicate loyalty, while an increase in brand search volume signals growing
consumer interest,” said [Executive Name], [Title] at SellerApp.

Insights for Everyone, From Campaign Managers to Founders

SellerApp emphasizes the importance of empowering teams at all levels. With access to the right
insights, campaign managers can effectively rely on advertising metrics like ROAS and CTR to optimize
spending, while founders who determine the direction of the business can take advantage of broader
indicators such as market share and customer loyalty to make highly strategic decisions.

“At every level of a business, having actionable data is crucial. This is why our platform is designed to
simplify complex reporting, making it accessible and useful for everyone—from marketing teams to the
C-suite,” added Brij Purohit, Co-Founder of SellerApp.

Actionable Intelligence for High-Impact Decision Making

As a SaaS solution specializing in business reporting, SellerApp offers reporting solutions that
consolidate fragmented data and granular data into actionable insights. These solutions are aimed at
helping brands drive sustainable growth while reducing the guesswork involved in scaling:

SUPA Report (Search Query Performance Analysis): Deep-dive into search query
performance at every funnel stage—impressions, clicks, cart adds, and purchases—ensuring
that every dollar spent on ads is optimized for maximum sales conversion.

Inventory Analysis Report: Proactively manage stock by avoiding long-term storage fees and
improving cash flow. SellerApp’s inventory insights ensure that your bestsellers remain in stock,
and underperforming items are identified and liquidated before they incur additional fees.

“Our clients consistently report that our data don’t just tell them what’s happening, but they provide a
roadmap to improve it,” says Sayantan Chatterjee, Product Manager at SellerApp. “We turn data into
strategy and strategy into growth.”

Proven Results for Amazon Brands and Agencies

Based on SellerApp’s observations and insights from partnering with 1,500+ brands and agencies:

63% of Amazon sellers actively track their metrics weekly to spot trends and make real-time
adjustments. This frequent analysis helps them stay agile and optimize performance
consistently.

SellerApp’s whitelabeled reporting solutions help agencies save up to 150 hours per month by
automating data collection and analysis, allowing them to focus on strategic growth and client
scaling.

SellerApp’s inventory forecasting has helped brands address the long-term storage fee
challenge, enhancing cash flow and optimizing stock levels. 45% of Amazon sellers struggle
with inventory planning, but SellerApp’s data-driven insights solve this problem by minimizing
costly stockouts and overstock.

https://www.sellerapp.com/business-report.html
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“The brands that use our data to drive decisions have seen improvements in every area of their Amazon
business,” says Nitin Mentreddy, Director of Customer Success at SellerApp. “By optimizing ad spend,
refining pricing, and maximizing inventory efficiency, they’ve unlocked consistent growth.”

Transforming Insights Into Action

As a SaaS solution specializing in business reporting, SellerApp offers tools that consolidate
fragmented data into actionable insights. These solutions are aimed at helping brands drive sustainable
growth while reducing the guesswork involved in scaling.

“Scaling on Amazon doesn’t have to be an enigma,” said Dilip Vamanan, Co-Founder of SellerApp.
“With the right KPIs and the tools to track them, D2C brands can uncover opportunities, address
weaknesses, and sustain momentum.”

About SellerApp

SellerApp is a leading e-commerce intelligence platform founded in 2017 that empowers sellers to
maximize profitability and market dominance on Amazon and beyond. 

By providing data-driven business reporting solutions, SellerApp translates complex data into actionable
insights, helping businesses optimize advertising campaigns, track profitability, and gain competitive
intelligence. 

The platform leverages advanced AI, machine learning, and real-time analytics to streamline decision-
making and improve product visibility, ultimately driving growth and success. 

With a global presence and a customer-centric approach, SellerApp continues to redefine how e-
commerce businesses operate, offering tailored solutions that keep sellers ahead in the competitive
online marketplace.
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